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Ce înseamnă să fii semnatar al
UN Principles for Responsible Banking (UNEP FI)

4About the Principles – United Nations Environment – Finance Initiative (unepfi.org)

➢250 de grupuri bancare

➢40% dintre activele bancare mondiale❑ 94% au inclus
sustenabilitatea ca 
obiectiv strategic

❑ 93% au început analiza 
inițială de impact, 29% 
au finalizat-o

❑ 30% au stabilit obiective 
precise

❑ 2,3 trilioane USD 
finanțări sustenabile

❑ 113 mil. clienți vulnerabili 
au acum acces la servicii 
financiare

PRB-Building-Foundations-Report-
Executive-Summary.pdf (unepfi.org)

https://www.unepfi.org/banking/bankingprinciples/more-about-the-principles/
https://www.unepfi.org/wordpress/wp-content/uploads/2021/10/PRB-Building-Foundations-Report-Executive-Summary.pdf
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Raiffeisen Bank România publică raport anual non-financiar de 12 ani
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Standarde de raportare:

➢ Global Reporting Initiative (GRI)

➢ London Benchmarking Group

Audit: parțial, 2020, PwC
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De ce?

Pentru că 
trebuie/reglementări

Pentru că mă 
ajută

Pentru că e 
bine



Reglementările europene privind raportarea non-financiară
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Impactul ESG în rezultatele de business
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2021 Global RepTrak 100 - Report.pdf

https://ri.reptrak.com/hubfs/_2021%20GRT/2021%20Global%20RepTrak%20100%20-%20Report.pdf
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Provocări

De unde și cum 
încep?

Cât de 
complicat e?

Cât costă?



De unde și cum încep? 1. Stakeholder Mapping 
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✓ Care sunt 
grupurile care 
au cel mai mare 
impact asupra 
companiei mele?

✓ Care sunt 
grupurile asupra 
cărora 
compania are 
impact 
semnificativ? 



De unde și cum încep? 2. Analiza de materialitate 
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Employees

(1) Occupational health 
& safety

(2) Labor-management 
relations

(3) Training & education

(4) HR policy

(5) Management & 
leadership

PI Clients

(1) Transparent 
information 
about products 
and services

(2) Data privacy

(3) Innovation

(4) Security

(5) Human rights

SMEs & Corporate Clients 

(1) Transparent information 
about products and 
services

(2) Innovation

(3) Management & leadership

(4) Data privacy

(5) Financial education

Supranational organizations

(1) Data privacy

(2) Innovation

(3) Anti-corruption

(4) Transparent information 
about products and services

(5) Market presence

Central & Local Authorities

(1) Transparent information about 
products and services

(2) Human rights

(3) Data privacy

(4) Innovation

(5) Security

Suppliers

(1) Financial education

(2) Anti-corruption

(3) Management & 
leadership

(4) Innovation

(5) Transparent 
information about 
products and 
services

NGOs

(1) Volunteering and 
community investments

(2) Human rights

(3) Stakeholder & community 
engagement

(4) Management & 
leadership

(5) Transparent information 
about products and 
services

Media

(1) Transparent 
information about 
products and 
services

(2) Human rights

(3) Innovation

(4) HR policy

(5) Anti-corruption

Professional associations

(1) Procurement practices,

(2) Human rights

(3) Security

(4) Materials

(5) Anti-corruption

Employers’ assocations

(1) Anti-corruption

(2) Management & 
leadership

(3) Public policies

(4) Anti-competitive 
behavior

(5) Economic performance

Business Partners

(1) Management & 
leadership

(2) Data privacy

(3) Transparent information 
about products and 
services

(4) Innovation

(5) Marketing and labelling

Sursa: analiza de materialitate Raiffeisen Bank, 2021
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Beneficii

Responsabilitate și 
transparență

Acces la 
finanțare

Rămâi 
competitiv 
și relevant
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Suntem ceea ce

❖ Finanțăm

❖ Cumpărăm

❖ Consumăm

❖ Susținem

Un raport bun este

❖ accesibil

❖ digital 

❖ comparabil


